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e Customer value is the value received by the end-customer of a product or service.

Customer value is conceived variously as utility, quality, benefits, and customer
satisfaction.

e The difference between what a customer gets from a product, and what he or she
has to give in order to get it.

e A customer perceived preference for and evaluation of those products attributes,
attribute performances, and consequences arising from use that facilitate (or block)
achieving the customer’s goals and purposes in use situations.
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